
DJ,
  Very good.  Couple things should be included.  
1. For 13 years we have exchanged ads for space.  This change is too sudden, actually negotiating after the ads have run.
2. We currently exchange ad space for show space with every show except the US Boat Show in Annapolis, and their rate (check this) is aboutt $1600 a 
page.
3. Sail America used to be a co-sponsor in the parties.  They used to cover half the cost of the parties.  That is no oonger the case.
4. Latitudes & Attitudes is the only publication that prints the Oakland show information in every issue, all year long.  We have also supported the event 
every year with Twitter, Linkedin, Facebook and on our very active Chat Room on our site.
5. Oakland is the only Sail America Show, and the other magazines, Crusing World, Sailing World, Blue Water Sailing, do not have ooth space as they 
"sponsor"  evets, as we do with the parties.

All of that should be included.  I would suggest a compromise at $1500 per page, for two pages.

Bob Bitchin
Founder
Latitudes & Attitudes Magazine
Publisher
Living Aboard Magazine
Executive Producer
Latitudes & Attitudes TV
bob@seafaring.com
(310) 798-3445 Ext. #208
www.seafaring.com
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error by return e-mail and please delete this message from your system. Thank you in advance for your cooperation.
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On Feb 6, 2012, at 8:19 PM, DJ Doran wrote:

Hi Jonathan,

Thank you for your email.  I would like to first point out that the information regarding our ad rates are wrong.  The heavily discounted rates that you 
may be referring to are the rates that we provide to brokers only.  Our discounted full page 4 color ad rates are $1,800.00 each which reflect a 50% 
discount off of retail.  I of course want to support the industry and Sail America specifically but not at the expense of common business sense.  Our 
presence at all shows where we sponsor parties drive up overall attendance and more-so on the day of the party itself.  We do not ask for any 
participation in that increased gate revenue as of one of many ways we support Sail America.  Unfortunately, the cost of sponsoring the show, 
discounting (1) full page ad, providing a second full page ad pro bono and paying full price for our booth space will just make it fiscally prohibitive for us 
to participate in this years Strictly Sail Show.

I understand that you are managing in the best interest of Sail America to insure a reasonable profit so you can appreciate that I must do the same 
thing for Latitudes & Attitudes.

Best regards,

Bob Bitchin <bob@seafaring.com>
To: DJ Doran <dj@seafaring.com>
Re: Going forward
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