
That email is fine.  

I cringe every time we talk about this StS taking a loss.  As I should!  I've been looking at the numbers and Joe will be setting up that spreadsheet with my
input which will be helpful in showing true costs.  Though profit will be low on this one (for the last time), I still don't see a loss coming.  We're about to
find out.  

I look forward to making StS one of the strongest income generators at Lats, as it has been in the past.  

On Sat, Feb 11, 2012 at 11:52 AM, DJ Doran <dj@seafaring.com> wrote:

DJ Doran
President/CEO
Sextant Publishing, Inc.
415-967-2628

Begin forwarded message:

From: Bob Bitchin <bob@seafaring.com>
Date: February 11, 2012 11:19:15 PST
To: Dj Doran <dj@seafaring.com>
Subject: Test letter

Scott,
   It was good seeing you in Chicago.  Too bad we didn't have more time to toss down a couple coldies.  

We just had a meeting with the new CEO and staff, and we are having a problem with the Grenadines Share the Sail.  Just thought I'd hit you with an
idea that could help.
   you see, the costs for the event are much higher than any we have ever done before.  The boat cost is higher (yes, I understand these are new
boats, and appreciate that) and that the "one way"
option added a lot of cost (which is why we are cutting that option from as many boats as we can.)
   What I was wondering was this, as there are a lot of added benefits to Dream Yacht Charters for this event, such as a 5 page story on the event in
an upcoming issue, mention in each pre-sail article that the boats come from Dream Yacht Charters, and, of course, the fact that we will be filming for
at least two if not three TV episodes. This would have much coverage for Dream Yacht Charters.
   What I was wondering was, is there a way Dream Yacht Charters could exchange part of the balance due for advertising in the magazine or on the
TV show?  Not a lot, but every little bit helps.  $10-15k would make the difference between a loss and a profit for us.  Our previous relationship with
Sunsail/Moorings always had an advertising budget which was deducted from the boat cost.  I was hoping we could work something like that out, as
our new owners are wondering why we are doing this with no profit?

Bob Bitchin
Founder
Latitudes & Attitudes Magazine
Publisher
Living Aboard Magazine
Executive Producer
Latitudes & Attitudes TV
bob@seafaring.com
(310) 798-3445 Ext. #208
www.seafaring.com

Notice: This e-mail is meant for only the intended recipient, and may be a confidential communication or a communication privileged by law. If you
received this e-mail in error, any review, use, dissemination, distribution, or copying of this e-mail is strictly prohibited. Please notify us immediately of
the error by return e-mail and please delete this message from your system. Thank you in advance for your cooperation.
310 798-3445 Ext# 208

-- 
Captain Woody
Latitudes & Attitudes Magazine

Quality, Balance and a Clean Wake

Captain Woody <woody@seafaring.com>
To: DJ Doran <dj@seafaring.com>
Re: Test letter

 

February 12, 2012  10:43 AM

mailto:dj@seafaring.com
tel:415-967-2628
mailto:bob@seafaring.com
mailto:dj@seafaring.com
mailto:bob@seafaring.com
tel:%28310%29%20798-3445
http://www.seafaring.com/
tel:310%20798-3445

